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Stock ordering made instant with Quatro

Media Release 5 May 2004

Service stations across Australia and their suppliers are turning to technology to improve supply chain efficiency and increase profit margins.

Leading this revolution in the convenience sector is Quatro Four Retail™ (Quatro) the electronic communication and trading platform that enables retailers with access to a PC and their suppliers to trade online, anytime from anywhere.

For service station operators using Quatro the major benefit of the service is the opportunity to improve the order to sale process for convenience products such as confectionery, beverages, tobacco, phone cards and snack foods.

Through Quatro, retailers can:

· order stock anytime, from anywhere they have PC access;

· automate stock orders once their POS technology or Back Office system is integrated with Quatro;

· be notified of product prices, specials and promotions;

· receive important product information;

· receive and pay invoices online; and

· retain an electronic history of orders and respective.  

These features empower retailers to know more about their business, so that they have the potential to view it more strategically, whilst saving time and resources involved in stock handling.  Quatro’s integration to the store’s POS permits retailers to better monitor the sales performance and update of specific products. Resulting in a better understanding of sales.

Quatro’s ability to provide real time pricing information and download capability to the store’s POS means that users update prices efficiently resulting in better margin control.

For retailers wanting to use Quarto’s basic web-based ordering services there is no cost. For wholesalers and manufacturers using Quatro, costs are incurred per order received.

With over 4,000 Quatro retailers, spanning independent operators and multi-site franchisees, Quatro Managing Director Peter Henriques sees the retailer uptake as signifying that retailers desire a technical relationship with their suppliers which can deliver benefit to both parties.

“Retailers consistently speak about the value of reducing the non-value added portion of their supplier relationships The ‘noise’ created at store level by this activity can be reduced with supply chain automation for both the retailer and the supplier,” Peter Henriques said.

Major suppliers to Quatro include wholesale snacks and confectionery distributors James Dickson & Co and major members of The Distributors network.  Manufacturers on board with Quatro include Coca-Cola Amatil, Frucor, AWD/Vodafone and British American Tobacco Australia.
Quato’s business plan for 2004 will see the Quatro system continually undergo upgrades to best meet manufacturer, wholesaler and retailer requirements.

In 2004, Quatro intends to enhance Retail Head Office functionality, allowing the Central Purchasing and Marketing function of major retail chains to remotely manage and control range, price, promotions and volumes effectively.

Quatro will also continue to forge ahead in its vision of closing the order to sale process with the development of electronic payments linked to electronic invoices. 

For further information on Quatro call 1800-782-876 or visit www.quatro.com.au. Alternatively contact Alannah Young from Jackson Wells Morris on (02) 9904 4333 or 0405 528 272.

