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FMCG sector looks to Quatro to evolve

Media Release 19 March 2004

The Australasian FMCG Exchange Summit, to be held Melbourne May 12-13, will provide industry suppliers the opportunity to address major concerns relating to supply chain management inefficiency.

This comes at a time when industry retailers and suppliers are bolstering their efforts to stay at the market forefront by reducing costs and exploring technology that can enhance efficiency and improve trade communication.

The latest major supplier to explore electronic trading efficiency is Coca-Cola Amatil, now trading live with Quatro Four Retail™.

Coca-Cola joins other suppliers in using Quatro as an effective trade and communication tool to grow its business within the petrol and convenience market.

Through Quatro, Coca-Cola can alert retailers to promotions and upcoming events to help them better predict consumer behaviour and boost sales. 

“In the competitive retail environment, Quatro’s cost and resource saving potential for suppliers can translate to better operational efficiency and enhanced customer service, benefiting both the supplier and the retailer,” Quatro Managing Director, Peter Henriques, said.

“Coca-Cola Amatil’s participation is a significant signal that suppliers can achieve positive business results using Quatro,” he said.
For further information on Quatro call 1800-782-876 or visit www.quatro.com.au. Alternatively contact Emma Cullen-Ward from Jackson Wells Morris on (02) 9904 4333 or 0414 989 137.
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